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The Cimarron is open! And the earth trembles with the thunder of ten thousand hooves. 


This is the day of Violence...when rich man, poor man, good man and bad = fight 40 
stake their claim on this raw and unconquered land. This is the hour of Passion... when 
aman and woman,recklessly in love, risk all for a glory of their own. This is the story of 


a man, a land, a love... from the pen of Edna Ferber...the great Pulitzer Prize winning novelist. 
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SCENES FROM MGM'S “CIMARRON” 


Glenn Ford and Maria Schell, as the newly-weds Yancey and 


Sabra Cravat, in “Cimarron,” 


Metro-Goldwyn-Mayer’s spectac- 


ular film version of Edna Ferber’s novel of the great land rush of 
1889 and the opening of the Oklahoma Territory. The epic film 
was photographed in CinemaScope and color, partly on vast loca- 
tions in southeastern Arizona, with a cast of 368 speaking roles. 


Still 1763-57 


Cimarron Mat 2-A 


An angered Glenn Ford shakes up Russ Tamblyn, who has been 
on a shooting rampage with his roustabout cohorts Vic Morrow 
and George Brenlin. The scene is from ‘‘Cimarron,’’ Metro- 
Goldwyn-Mayer’s spectacular film version of Edna Ferber’s 
novel of the great land rush of 1889 and the opening of the 
Oklahoma Territory. The picture was filmed in CinemaScope 
and color, partly on vast locations in Arizona, with a cast of 


368 speaking roles. 


Still 1763-81 
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Maria Schell, winner of count- 
less European film awards, 
stars opposite Glenn Ford in 
‘*Cimarron,”” Metro-Goldwyn- 
Mayer’s spectacular film ver- 
sion of Edna Ferber’s novel of 
the great land rush of 1889 and 
the opening of the Oklahoma 
Territory. The celebrated Swiss 
star, in her third American pic- 
ture, plays Ford’s bride who 
plays a prominent part in the 
growth of a prairie town 
through three decades into a 
thriving metropolis. 


Still Maria Schell-4714 
Cimarron Mat 1-E 


Cimarron Mat 2-C 


Glenn Ford and Maria Schell 
play newly-weds who seek a 
homestead in the great land 
rush of 1889 and the opening 
of the Oklahoma Territory, 
depicted in ‘‘Cimarron,” 
Metro-Goldwyn-Mayer’s spec- 
tacular film version of Edna 
Ferber’s novel. The big picture 
was filmed in CinemaScope 
and color, partly on vast loca- 
tions in southeastern Arizona, 
withacast of 368 speaking roles. 


Still 1763-51E Cimarron Mat 1-C 


“CIMARRON” VIVID FILM VERSION OF EDNA FERBER'S STORY 
OF 1889 LAND RUSH AND OPENING OF OKLAHOMA TERRITORY 


Glenn Ford, Maria Schell, Anne Baxter, Arthur O’Connell, Russ Tamblyn and 
Mercedes McCambridge Head All-Star Cast in Spectacular MGM Drama 
Filmed on Studio’s Biggest Location Trek Within U.S.A. 


One of the most violent, rousing and 
exciting eras of American pioneer his- 
tory, that following the opening of the 
Oklahoma Territory and the great land 
rush of 1889, is depicted on a sprawl- 
ing and colorful canvas in “Cimarron,” 
Metro-Goldwyn-Mayer film version of 
Edna Ferber’s enduring novel. 

Everything about this picture is BIG. 

Starring are Glenn Ford, Maria 
Schell, Anne Baxter, Arthur O’Con- 
nell, Russ Tamblyn, Mercedes Mc- 
Cambridge, Vic Morrow, Robert Keith 
and Charles McGraw, with hundreds 
of supporting players appearing in a 
cast of 368 speaking roles. 

Its dynamic story covers a period 
of four decades in which a lawless 
pioneer settlement of tents and shacks 
is shown developing into the thriving 
city of Osage. Most of the picture was 
filmed on location in Arizona, in Cine- 
maScope and color, entailing MGM’s 
biggest location movement within the 
United States in the studio’s history. 
Creating the spectacular scenes which 
fill the screen required ten cameras, a 
caravan of 50 boxcars and 35 trucks, 


700 horses, 500 pioneer wagons, 3,000 
costumes. 

The land rush sequence with the 
hundreds of wagons jammed at the 
starting line and, at a signal of rifle 
fire, racing across the open prairie, is 
one of the most thrilling episodes ever 
photographed for a motion picture. 

But the size and scope of “Cim- 
arron” are never permitted to weigh 
down its rousing story of the men and 
women who opened up new frontiers 
of the West. There were gunfighters, 
roustabouts, bigots, thieves and killers 
and the girls who trailed them for what 
they could get. But there were also 
men and women whose courage and 
adventurous spirit spawned a great 
new country. 

Of these were Yancey Cravat and 
his young bride, Sabra (Glenn Ford 
and Maria Schell), whose sweeping 
love story, from the beginning of the 
land rush through the turbulent dec- 
ades of Osage’s growth, was as tem- 
pestuous as the bold era in which they 
played such vital pioneer roles. 

Sabra remains steadfast in her devo- 


tion to the restless, unpredictable, ex- 
citing man she loves. She closes her 
eyes to Yancey’s friendship for the 
flamboyant Dixie (Anne Baxter), 
who has tricked him out of his land 
claim. She is at his side in his fight 
for the cause of the despised Indians 
even when he has to resort to shooting. 
She is dismayed when he turns down 
the reward for saving hostage children 
from being killed when their school- 
house is taken over by a trio of juve- 
nile bank robbers led by the Cherokee 
Kid (Russ Tamblyn). But she comes 
to understand why Yancey acts as he 
does, even when he turns down the gov- 
ernorship of the Oklahoma Territory. 

Through the years, Sabra builds up 
the small newspaper they have started, 


and whenever Yancey leaves her for 
new adventures, she takes him back. 
And at the end, when war breaks out 
in Europe, Yancey enlists with the 
Canadian Army and again proves him- 
self a fearless adventurer who cannot 
stay out of a fight. 

“Cimarron” was directed by An- 
thony Mann from a screen play by 
Arnold Schulman and was produced by 
Edmund Grainger. 


BRIEF 
SUMMARY 


Edna Ferber’s great novel “Cimar- 
ron,” has been made into a great mo- 
tion picture by Metro-Goldwyn-Mayer. 

Telling the story of the opening of 
the Oklahoma Territory and the tre- 
mendous land rush of 1889, the picture 
recreates on a spectacular canvas and 
in stirring scenes one of the most ex- 
citing and turbulent periods of Ameri- 
ca’s pioneer history. 

Its story, depicting the courage and 
adventurous spirit of the men and 
women who helped spawn a great new 
country, as represented by Yancey 
Cravat and his bride, Sabra, spans a 
period of four decades. 

Heading a cast of 368 speaking roles 
are Glenn Ford and Maria Schell, 
as Yancey and Sabra; Anne Baxter, 
Arthur O’Connell, Russ Tamblyn and 
Mercedes McCambridge. Co-starred 
are Vic Morrow, Robert Keith and 
Charles McGraw with hundreds of 
supporting players. 

“Cimarron” was filmed in Cinema- 
Scope and color on a giant location 
trek into Arizona. It was directed by 
Anthony Mann from Arnold Schul- 
man’s screen play and was produced by 
Edmund Grainger. 


CAST 


Yencey: Gravat: 257-2 Glenn Ford 
Sera nGravt te eto aiceeees Maria Schell 
Dixieis esos ee Anne Baxter 
SRO WY Oilers anne Arthur O'Connell 
Thee Kids eons er eee Russ Tamblyn 
Sarah Wyatt......-.--. Mercedes McCambridge 
AVVie Goose gerese nie 8) 0 rian sn adepeec tena Vic Morrow 
SCIMIEPEOLOT o-oo nach ec aentees apogee Robert Keith 
Bob: Younis. ---.-42-22.-4 Charles McGraw 
Jesse Rickey........-------- Henry (Harry) Morgan 
oso} ER cae oper ee oo Henert David Opatoshu 
Mrss Pealer..c2:s:22- fens Aline MacMahon 
Felicia Venable-.--....-.2---.2--= Lili Darvas 
Neal Hetier---2.2---.- Edgar Buchanan 
Are Heiner on es Mary Wickes 
ikecHowesco2 Sie soo Royal Dano 
VA IE joe a se le Sage 7 Patt L. Q. Jones 
Hossc ee ee ee George Brenlin 
Jacob Krubeckoff.............. Vladimir Sokoloff 


Produced by Edmund Grainger. Directed 
by Anthony Mann. Screen Play by Arnold 
Schulman. Based on the novel by Edna 
Ferber. In CinemaScope and Metrocolor. A 
Metro-Goldwyn-Mayer Picture. 


AMERICA’S PIONEERS AND TODAY'S ASTRONAUTS 
CUT FROM VERY SAME MOLD, AVERS GLENN FORD 


Today’s pioneering Astronauts may 
seem to have little in common with 
their forefathers who conquered the 
West, but you can’t convince Glenn 
Ford of it. 

“They're cut from the same mold,” 
Ford declares. “They’re today’s pio- 
neers, with the same spirit that char- 
acterized the settlers of a hundred 
years ago. 

“Adventure always has been part and 
parcel of America and our way of 
life. In those early days, there were 
always new worlds to conquer out 
West. Some of the adventurers of that 
era would have made great Astronauts 
had they been born in our time.” 

Ford recently played just such a 
colorful character of the West in 
Metro-Goldwyn-Mayer’s “Cimarron.” 
As Yancey Cravat, who has become a 
literary legend since Edna Ferber 
wrote her epic story 30 years ago, he 
took part in a re-enactment of one of 
the West’s most spectacular events— 
the great land rush, opening the Okla- 
homa Territory in 1889. 

Through the story’s 40-year span, 


An Early West Version 
Of “Bubble Bath” 


There’s no “bubble bath” in Metro- 
Goldwyn-Mayer’s “Cimarron,” film 
version of Edna Ferber’s classic 
story of the opening of the Okla- 
homa Territory, but Maria Schell, 
playing the feminine lead, was given 
the Early West’s counterpart. 

It’s a beautiful prairie pool which 
proves tempting to Miss Schell in 
the story. Moreover, her “bath” 
causes a gun battle between Russ 
Tamblyn, an admiring if unwanted 
observer, and Glenn Ford,as Maria’s 
infuriated bridegroom. 

While the two men battled it 
out, the actress shivered in the cold 
water throughout the morning re- 
quired to film the sequence. 


THE ADDITIONAL SCENE AND 
PLAYER MATS, SHOWN IN 
THE COMPLETE CAMPAIGN 


MAT ON ANOTHER PAGE, MAY 
BE ORDERED SINGLY. 


Yancey and his wife Sabra, »layed by 
Swiss star Maria Schell, are leading 
figures in exploits that mark the tran- 
sition of a wilderness into a fabulous 
oil empire. 

“Yancey himself would have made 
quite an Astronaut,” Ford says. “He’s 
a wonderful character, the sort of man 
every boy would like to grow up to be.” 

Ford considers the role to be the 
most important of his acting career. 
He also admits a personal partiality 
to it, 

“T’ve always liked variety in my 
work,” he says. “But most of all, I 
dread being stuck inside studio sound 
stages, just playing in parlor dramas. 
In that respect, I feel like Yancey. 
When the town grows up around him 
and he finds himself being confined to 
a desk, he becomes restless and anxious 
to escape to new frontiers.” 

Ford has not only escaped being 
limited to parlor dramas, but his pic- 
ture making has taken him virtually 
around the world, from South America 
to Europe and Japan. In the saddle, he 
has galloped past movie cameras in 
nearly every Western state. 

“T always like to think of my latest 
picture as my favorite,” he says. “But 
if I do have a favorite type of role, 
it’s the one that puts me on a horse 
and keeps me out-of-doors.” 

Ford lists among his proudest pos- 


sessions two Silver Spur awards and 
a special citation from the National 
Association of Rodeo Cowboys for his 
expert horsemanship in pictures. The 
cowboy salute came at the instigation 
of 170 top southwestern and Holly- 
wood cowboys who worked with the 
star in “Cimarron.” 


Well, There’s Nothing Like 
Keeping It in the Family! 


How’s this for “keeping it in the 
family”? 

When the first film version of Edna 
Ferber’s “Cimarron” was made, with 
Richard Dix and Irene Dunne heading 
the cast, a six-month-old girl, named 
Edith Warrack, played Miss Dunne’s 
baby. 

Twenty-nine years later, Edith War- 
rack (now Mrs. Siemon) stood on the 
sidelines on a movie set at Metro- 
Goldwyn-Mayer to watch her ten-year- 
old daughter, Linda, play a role in 
MGMWM’s current version of “Cimarron,” 
starring Glenn Ford and Maria Schell. 


METRO-GOLDWYN-MAYER presents EDNA FERBER’S 


Now the Cimarron is open! And the earth trembles with the thunder of ten thousand hooves. 
This is the day of Violence...when rich man, poor man...good man and bad, fight to 


stake their claim on this raw and unconquered land. 


This is the hour of Passion... when a man and woman, 
recklessly in love, risk all for a glory of their own. 
This is the story of Cimarron...of a man, a land, a love, 


from the pen of the great Pulitzer Prize winning novelist. 
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“CIMARRON” ROLE TAUGHT MARIA SCHELL 
ABOUT AMERICA’S BRAVE PIONEER WOMEN 


It started in Europe, but the idea is 
quickly catching on in America that a 
vibrant, eye-filling Swiss actress just 
might be the world’s finest actress of 


the day. 

Maria Schell is the name. Virtually 
every major film festival abroad, in- 
cluding the annual celebrations at 
Cannes, Venice and Berlin, has during 
the past few years honored her with 
top acting laurels for one or the other 
of her performances in European films. 

Few of these were exposed to 
American audiences, other than art 
theatre fans, but Miss Schell’s Holly- 
wood debut opposite Yul Brynner in 
“The Brothers Karamazov” brought 
her wider recognition in this country. 
Her second Hollywood appearance, 
with Gary Cooper in “The Hanging 
Tree,” helped and now she stars in 
what well may be the screen’s feminine 
role of the year. 

This is the leading woman’s part 
opposite Glenn Ford in Edna Ferber’s 
“Cimarron,” filmed by Metro-Gold- 
wyn-Mayer with Anne Baxter, Arthur 
O’Connell, Russ Tamblyn and Merce- 
des McCambridge among its other 
Stars. 

As Sabra, the city-raised bride of 
adventurous Yancey Cravet, Miss 
Schell braves a new wilderness and 
then pioneers its growth into a fabu- 
lous oil empire of modern metropolises. 
From a bride of 25, she becomes a 
grandmother of 65, thanks to the art- 


istry of Hollywood make-up experts 
and her own remarkable acting talents. 

Her first film with an American 
historical background, “Cimarron” 
taught Miss Schell a great deal about 
the country in which she seems destined 
to spend more and more time. 

“On location in Arizona, we were on 
a prairie where you could look in any 
direction and see nothing but open land 
and hills in the distance,” she said. “It 
made me realize for the first time what 
the women who came into such wild 
country for the first time with their 
men, like Sabra did, must have experi- 
enced. They must have been wonderful, 
brave-hearted women. 

“What truly amazed me though was 
how recent all this exciting history of 
your country is. You know, in Ari- 
zona we were visited one day by an 
elderly Indian, wearing his feathered 
head-dress and beaded Indian clothes. 
He introduced himself as Robert Ge- 
ronimo, and I was told later that he is 
the only living son of Geronimo, the 
famous Apache chief. He was born in 
1889, the same year that the scenes we 
were filming, of the big Oklahoma land 
rush, took place. 

“He pointed to some hills nearby 
and said these were the same hills from 
which his father had led raids on the 
white man. Just think, that was less 
than 100 years ago, yet it was almost 
the beginning of history in your West. 
It would be like things that happened 
800 years ago in Europe.” 


BIRTH OF AN EARLY WEST NEWSPAPER 


Maria Schell registers her surprise at Glenn Ford’s first editorial 
in their newspaper, the Oklahoma Wigwam, in this scene 


from ‘*Cimarron,”’ 


Metro-Goldwyn-Mayer’s spectacular film 


version of Edna Ferber’s novel. Looking on is Henry (Harry) 
Morgan, the paper’s printer. Recreating the great land rush 
of 1889 and the opening of the Oklahoma Territory, ‘*Cimar- 
ron”? was filmed in CinemaScope and color, partly on vast 
locations in southeastern Arizona. The big picture has a cast 


of 368 speaking roles. 


Still 1763-78 


Cimarron Mat 2-B 


MOVIE MAGIC AGES 
“CIMARRON” STARS 


It was a case of movie make-up 
magic at Metro-Goldwyn-Mayer when 
“Cimarron” stars Glenn Ford and 
Maria Schell aged forty years and then, 
abruptly, shed thirty of them. 

It was all in the course of a day’s 


work for the stars in their roles as Edna 
Ferber’s hero and heroine, Yancey 
Cravet and Sabra, in the epic story of 
the opening of the early West. 

Scenes directed by Anthony Mann in 
the morning depicted Ford and Miss 
Schell at the time of the opening of 
the Oklahoma Territory in 1889. After 
lunch, the stars were made up to ap- 
pear in their sixties for scenes which 
switched to 1929. 

Their final scene for the day, after 
another trip to the studio make-up de- 
partment, found the years falling off 
them as the setting went back to the 
turn of the century. 
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BIGGEST FIGHT GLENN 
FORD EVER TOOK ON! 


One of the most realistic fights since 
William Farnum tangled with Tom 
Santschi in “The Spoilers” took place 
in Metro-Goldwyn-Mayer’s ‘“Cimar- 
ron” in a six-minute, knock-down, 
drag-ont battle in which Glenn Ford 
defeats a crowbar-wielding Vic Mor- 


row and two henchmen. 

To heighten continuity, Director 
Anthony Mann filmed the fight with 
two CinemaScope and color cameras. 
He also threw out the Marquis of 
Queensbury rule book and permitted 
the foursome to let fly with fists, 
spurred boots and leather harnesses in 
the exciting brawl. 

Telling the story of the opening of 
the Oklahoma Territory, one of the 
most dynamic events of American his- 
tory, “Cimarron” is based on the fa- 
mous Edna Ferber novel, with much 
of the picture filmed on location in 
southeastern Arizona. 


SPECTACULAR LAND RUSH WHICH OPENED UP OKLAHOMA TERRITORY 


The great land rush which opened up the Oklahoma Territory in 1889 is a highlight of Metro- 
Goldwyn-Mayer’s big CinemaScope and eolor picture, ‘‘Cimarron,” based on Edna Ferber’s 
novel. Thousands of settlers on horseback and in covered wagons race for homesteads in the 
exciting sequence, which was filmed on location in southeastern Arizona. Shown in insert are 
Glenn Ford and Maria Schell, who head a cast of 368 speaking roles in the spectacular drama of 


American pioneer days. 


Still 1763 3-E with insert 127 
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FILMING EDNA FERBER’S “CIMARRON” IN ARIZONA CALLED FOR 
BIGGEST AMERICAN LOCATION TREK IN MGM'S ENTIRE HISTORY 


Hollywod’s filming of Edna Ferber’s 
epic story, “Cimarron,” has brought 
to vivid recollection one of the most 
incredible events of American history. 
This was the first great land rush open- 
ing a wild Indian country, now known 
as Oklahoma, to thousands of land- 
hungry settlers. 

The event, re-enacted with authen- 
ticity in the new Metro-Goldwyn- 
Mayer motion picture, with Glenn Ford 
and Maria Schell heading an all-star 
cast, was a spectacular episode unprec- 
edented in the annals of the land set- 
tlement anywhere in the world. 

Culminating years of legislation, 
11,000 quarter sections of 160 acres 
each were thrown open to homesteaders 
in an area known as the Unassigned 
Lands in the heart of what was the 
original Oklahoma, a word meaning 
“red people’ in Choctaw Indian lan- 
guage. 

Settlers came to the designated start- 
ing line in covered wagons, buggies, 
delivery carts and fancy surreys. Some 
rode race horses which they had 
brought from afar to enhance their 
chances. Others were on cow ponies, 
mules, even bicycles. Many were on 
foot. 

More than a few sneaked across the 
starting line at night ahead of the 


Anne Baxter, as the colorful 
Dixie Lee in ‘‘Cimarron,”’ 
Metro-Goldwyn-Mayer’s _ spec- 
tacular film version of Edna 
Ferber’s novel of the great land 
rush of 1889 and the opening 
of the Oklahoma Territory. 


Still 1763-34 Cimarron Mat 1-B 


starting gun to reach choice lands 
sooner. Thus was inspired Oklahoma’s 
nickname as the “Sooner” State. 

The land rush itself was followed by 
an unbelievable growth leading to or- 
ganization of the area as the Oklahoma 
Territory eleven months later and to 
statehood in 1907. Wherever the settlers 
congregated, tent villages sprouted 
overnight on the barren prairie. 
Quickly these mushroomed into wild 
frontier towns. 

Nor did the flamboyant nature of the 
era end there. Discovery of oil brought 
wealth and power beyond the settler’s 
boldest dreams. Wooden towns sud- 
denly were transformed into brick 
cities and just as quickly into modern 
metropolises. 

Miss Ferber dramatically utilized the 
entire era, covering a span of 40 years, 
as the background for her love story 
of Yancey and Sabra Cravet. So does 
MGM in its new motion picture, with 
Glenn Ford playing the adventurous 
Yancey and Swiss star Maria Schell as 
his city-raised bride who braves the 
new wilderness with him. 

“The picture posed many unique 
challenges because of the magnitude 
and variation of its settings,’ veteran 
Producer Edmund Grainger said. “If 
there was one challenge bigger than 


the rest, however, it was the land 
rush.” 

Grainger and Director Anthony 
Mann selected a 20,000-acre prairie of 
two adjoining ranches in southeastern 
Arizona as their filming location. Addi- 
tional roads were cleared over the area 
for trucking of immense quantities of 
equipment, and headquarters were es- 
tablished in Tucson, 50 miles distant. 

More than 500 wagons, museum 
pieces of every size and description, 
were collected in Hollywood, restored 
to the best condition possible for the 
rough work ahead, and delivered to 
the location via train in 50 boxcars. 
Caravans totaling 35 trucks carried ex- 
tensive camera, sound and _ lighting 
equipment, a wardrobe of 3,000 cos- 
tumes and thousands of “props.” 

Fifty horses, many of them trained 
to take spills without injury to them- 
selves or riders, also were transported 
from Hollywood to join 650 horses re- 
cruited from throughout the south- 
west. To handle them, 170 of the best 
horsemen in the area and in Hollywood 


were hired as wranglers. 

When filming began in Arizona, the 
movie troupe totaled 1,000 persons. 
The movement of equipment and per- 
sonnel from Hollywood was the big- 
gest within the United States in 
MGWM’s history. 


HUNDREDS OF ACTORS 
ON “CIMARRON” SETS 


“Cimarron,” Metro-Goldwyn-May- 
er’s spectacular film version, in Cin- 
emaScope and color, of Edna Ferber’s 
classic novel, called for more “big” 
scenes than any other MGM picture of 
the past ten years other than “Ben- 
Hur.” 

Starting with a troupe of 1,000 on 
location in Arizona, for the reenact- 
ment of Oklahoma’s historic land rush 


of 1889, scenes calling for from 200 to 
500 players include the starting line 
camp sequence preceding the land rush, 
the stampede of settlers to the Govern- 
ment Land Office to file their claims, 
the first appearance of Osage as a 
rowdy frontier town and its later ap- 
pearance through four decades as it 
grows into a modern metropolis. 

Two of the biggest sequences in size 
of crowds and of sets depict Osage in 
1898, when Rough Rider heroes return 
from the Spanish-American War, and 
in 1906, when Osage has become the 
center of Oklahoma’s fabulous oil 
empire. 

“Cimarron” has a total of 368 speak- 
ing roles in an all-star cast headed by 
Glenn Ford and Maria Schell. 


Glenn Ford, as the adventurous 
roustabout Yancey Cravet, in 


“Cimarron,” Metro-Goldwyn- 
Mayer’s spectacular film ver- 
sion of Edna Ferber’s novel of 
the great land rush of 1889 and 
the opening of the Oklahoma 
Territory. Maria Schell stars 
opposite Ford in a cast of 368 
speaking roles. 


Still 1763-121 Cimarron Mat 1-D 


THE BIG ONE FOR EVERYONE! 


METRO -GOLDWY:N -MAY- Er presents EDNA FERBER’S 
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winners - + ° si 


\ 
feet of sod to the losers: 


Sabra, the blonde beauty who loved Cimarron and 
vowed to follow him to the ends of the earth! 


Dixie was the kind of 
woman who gave 
men everything 

. . but sooner or later 
they paid for it! 


Showdown with Indian-killer! 
A sadistic gun-slinger faces the 
fists and fury of Cimarron! 


Schoolhouse gun-battle! 


The Kid was twenty 
notches old... but this was 
the end of his wild career! 
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“CIMARRON” MARKS 
SECOND EDNA FERBER 
DRAMA FOR MERCEDES 


Edna Ferber, whose novels have had 
a legion of readers during the past 30 
years, has no more avid fan than Mer- 
cedes McCambridge. The Academy 
Award-winning actress won her second 
“Oscar” nomination for her role in Miss 
Ferber’s “Giant” and now offers an- 
other outstanding characterization in 
filmed by 
Metro-Goldwyn-Mayer from the Fer- 


“Cimarron.” The latter, 


ber novel of America’s pioneer days, 
has one of the year’s biggest casts, 
headed by Glenn Ford, Maria Schell, 
Anne Baxter, Arthur O’Connell, Russ 
Tamblyn and Miss McCambridge. 

“T was very happy to play another 
role in a story written by Edna,” she 
declared. “During the filming of ‘Giant,’ 
she and I became very good friends. 
We correspond regularly, and when- 
ever I am in New York, I visit her. 
As an actress, I appreciate her ability 
to write such wonderful parts for 
women. All of her narratives, even 
though they are historical novels, re- 
volve around love stories.” 

Miss McCambridge attributes much 
of the success as motion pictures of 
such Ferber novels as these, as well as 
“Show Boat,” “Saratoga Trunk” and 
“So Big,” to this skill at drawing femi- 
nine characterizations. 

“Take my part in ‘Cimarron,’ she 
said. “I play a woman who literally 
walks with her husband and ten chil- 
dren, from Georgia to Oklahoma for 
the land rush, which opens the new 
area to settlers. My husband falls in 
his quest for valuable land, so I place 
a stake on the only property I can 
reach. It seems worthless, but years 
later oil is discovered on it and we be- 
come millionaires. We also become 
completely different people, even more 
to be pitied for a new wealth we don’t 
know how to cope with.” 

Although she didn’t say so, Miss 
McCambridge’s admiration for Edna 
Ferber may have influenced her own 
writing ambitions. She recently had her 
own first book published. Titled “The 
Two Of Us,” it is a humorous account 
of the actress’ trip around the world 
with her young son on a tramp steamer. 
She wrote every word herself. 

“Just seeing my name on the cover 
of the book gave me a thrill,” she ad- 
mitted. “I can imagine the great sense 
of achievement that must belong to a 
successful writer like Miss Ferber.” 


Mercedes McCambridge plays 
a settler who becomes oil-rich 
in **Cimarron,’? Metro-Gold- 
wyn-Mayer’s spectacular film 
version of Edna Ferber’s famed 
novel of the great land rush of 
1889 and the opening of the 
Oklahoma Territory. Glenn 
Ford, Maria Schell, Anne Bax- 
ter and Arthur O’ Connell head 
the big cast of the Cinema- 
Scope and color film. 


Still 1763-116 Cimarron Mat 1-G 


FOR PARTING IS SUCH SWEET SORROW 


Glenn Ford, bound for a dangerous adventure, leaves a desolate 
bride, Maria Schell, in a wilderness camp shortly after the great 
land rush opening the Oklahoma Territory. The scene is from 
**Cimarron,” Metro-Goldwyn-Mayer’s spectacular film version, 
in CinemaScope and color, of Edna Ferber’s famed novel. Anne 
Baxter, Arthur O’Connell, Russ Tamblyn and Mercedes Mc- 
Cambridge are other stars in an outstanding cast. 
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CAMERAMAN ROBERT SURTEES DESCRIBES 
FILMING OF GIANT “CIMARRON” SCENES 


Although he has photographed such 
world-famous beauties as Elizabeth 


Taylor, Ava Gardner, Maria Schell and 
Princess Grace Kelly, Cameraman 
Robert Surtees is better known as Hol- 
lywood’s “Master of Movie Spectacle.” 
Liz, Ava and company have been 
forced to take a back seat when the 
two-time Academy Award winner (he 
has been nominated for the “Oscar” 
eight times) has trained his lenses on 
wild animal stampedes and _ gorilla 
hunts in Africa, chariot races in Rome 
and, most recently, the charge of pio- 
neers Over a vast Western prairie. 
Despite the renown such epic scenes 
have brought him, he admits he’d just 


. a ° * 
as soon operate his camera in a tiny 


basement if it means a good picture. 

“Big spectacle scenes are a challenge 
but they don’t necessarily assure an 
outstanding picture,’ Surtees says. 
“Sometimes the intimate, confined scene 
is more important. And it can be more 
challenging to the cameraman, too.” 

This doesn’t mean that Surtees 
shrugs off the big scene. He says he 
still gets a thrill with each new spec- 
tacle sequence he’s called on to photo- 
graph. And he’s the one film producers 
usually call on when pictures with such 
episodes are involved. 

Surtees won his first “Oscar” for 
“King Solomon’s Mines,” which be- 
came best remembered for its stampede 
of 2,000 wild animals of Africa. Since 
then, he has filmed the gorilla hunt of 
“Mogambo,” the orgies of early Rome 
in “Quo Vadis,” the chariot race and 
sea battles of “Ben-Hur,” and now the 
land rush, a re-enactment of the his- 
toric Oklahoma Territory opening in 
Edna Ferber’s “Cimarron.” 

The latter, starring Glenn Ford, 
Maria Schell, Anne Baxter, Arthur 
O’Connell, Russ Tamblyn and Merce- 
des McCambridge in its huge cast, is 
Metro-Goldwyn-Mayer’s big picture of 
1960. 

“The land rush is the specatcular 
scene of ‘Cimarron,’” Surtees said. 
“We had hundreds of wagons, horses 
and people racing at top speed over a 
prairie in Arizona. We had as many as 
ten cameras shooting at one time from 
pits, towers, hilltops and moving cam- 
era cars. 

“We spent two weeks to film it and 
it gave us our biggest problems. Never- 
theless, we worked just as meticulously 


on the scenes in small indoor sets, such 
as the love scenes between Ford and 
Miss Schell. The land rush certainly 
is the action highlight of the picture 
but what will make the film outstand- 
ing is the people Edna Ferber wrote 
about and the drama that takes place 
between them.” 

Surtees, a native of Covington, Ken- 
tucky, who began in motion pictures as 
an assistant cameraman in 1927, at- 
tributes the growing popularity of 
spectacle scenes to the broadening of 
the screen. ; 

“The big scene and the big screen 
began as gimmicks,” he declares. “The 
first such pictures were hits mainly be- 
cause they were gimmicks. But today, 
audiences are just as critical of this 
type of picture as of the one filmed for 
the normal-sized screen. Fortunately, 
the men who make the pictures realize 
this. They know that a land rush or 
a chariot race is ideal for the big screen, 
but they also know it is what is achieved 
in the rest of the picture that counts. 
Fortunately, too, technical advance- 
ments have kept pace with the increased 
know-how of the picture makers.” 


RUSS TAMBLYN CLAIMS ARMY STINT HAS 
AIDED HIS HOLLYWOOD ACTING CAREER 


Red-haired, boyish-grinned Russ 
Tamblyn recently bounded out of a 
two-year training session with the 
Army and landed squarely on his two 
feet with the same dexterity he man- 
ages in those acrobatic dance routines 
that have highlighted many of his film 
appearances, 

Returned to Hollywood and a career 
that was getting into high gear when 
interrupted by his call to khaki, the 
teen-age favorite reflected, “An actor 
learns to adjust to each new role. The 
Army demanded my biggest adjust- 
ment but it also taught me my biggest 
lesson about life and people. I feel the 
better for it.” 

That his time out from acting hasn’t 
proved a setback is evidenced by the 
fact that he now appears in his best 
role to date and definitely in his biggest 
picture. He plays The Kid, a young 
rebel who becomes a killer in Edna 
Ferber’s “Cimarron.” 

The new Metro-Goldwyn-Mayer pic- 
ture puts Tamblyn among a group of 
outstanding stars, including Glenn 
Ford, Maria Schell, Anne Baxter, Ar- 
thur O’Connell and Mercedes McCam- 
bridge. 

“I was lucky, not only to be con- 
sidered for the role but also in respect 
to the Army granting me excess leave 
so I could play it,” he said, “I was so 
close to completing my two years in 
service—I had less than three months 
to go—that the leave was permitted. 
They just added the time off onto my 
length of training.” 

After completing “Cimarron,” Tam- 
blyn returned to Fort Sill, Oklahoma, 
wound up his service period, and now 
is back in Hollywood as a civilian, 

Even more than most young men, 


Times and Habits Change 
But Not “Delinquents” 


Glenn Ford is still having trouble 
with wild youths in the schoolroom. 
In MGM’s “The Blackboard Jun- 
gle,” made in 1955, the actor por- 
trayed a young high school teacher 
who was involved in a series of bat- 
tles with his reckless students. Most 
of the scenes were set in the class- 
room of a big city high school. 

In his new Metro-Goldwyn- 
Mayer film, “Cimarron,” Ford plays 
an Oklahoma settler who brushes 
up against some murderous, delin- 
quent youths, and is forced to shoot 
one of them (Russ Tamblyn). The 
scene where the fatal shooting takes 
place is ina small Oklahoma school- 
room ! 


Maria Schell has to go to flamboyant Anne Baxter to find out 
the whereabouts of her husband (Glenn Ford) in this scene from 
**Cimarron,’’ Metro-Goldwyn-Mayer’s spectacular film version 
of Edna Ferber’s novel of the great land rush of 1889 and the 
opening of the Oklahoma Territory. Arthur O’Connell, Russ 
Tamblyn and Mercedes McCambridge are other stars in the 
outstanding cast of the CinemaScope and color production. 


Still 1763-159 


Cimarron Mat 2-F 


however, Tamblyn admittedly was 
worried when Uncle Sam interrupted 
his normal way of life. He had just 
won an Academy Award nomination 
for his acting in “Peyton Place” and 
had been acclaimed for a hit dancing 
and acting performance in “tom 
thumb.” An actor has cause to fear he 
might be forgotten during two years 
out of the limelight. 

“But even if I hadn’t landed the 
‘Cimarron’ role, I’d feel the time was 
well spent,” he declared. “I learned a 
lot. | had a chance to look at myself 
and my life and to gain a better per- 
spective. I did a lot of reading and 


Russ Tamblyn, as ‘*The Kid,”’ 
leader of ayouthful bandit gang 
in **Cimarron,’’? Metro-Gold- 
wyn-Mayer’s spectacular film 
version of Edna Ferber s famed 
novel of the great land rush of 
1889 and the opening of the 
Oklahoma Territory. Glenn 
Ford, Maria Schell, Anne Bax- 
ter and Arthur O’ Connell head 
the big cast of the Cinema- 
Scope and color film. 


Still 1763-72 Cimarron Mat 1-F 


[ve even started to do some short story 
writing. 

“Most important of all, I met a lot 
of other young fellows from all parts 
of the country and from different walks 
of life. I learned most from them. 

“If any young fellow should ask 
me, I’d advise him to look forward to 
the time he has to spend in the Army. 
If he doesn’t goof off and makes good 
use of his time and opportunities, he’ll 
benefit by it.” 


COME AND GET THEM 
WHILE THEY’RE HOT! 


A miscalculation on the set of Metro- 
Goldwyn-Mayer’s epic drama, “Cimar- 
ron,’ caused Editor Glenn Ford’s 
“Oklahoma Wigwam” to miss an edi- 
tion, 

Ford spent two hours as a “printer’s 
devil” learning how to operate a high- 
speed printing press of the Oklahoma 
land rush era. When the camera was 
set to film his scene, he confidently 
pushed the starting button of the press 
but failed to notice that he had it on 
“high,” 

The 75-year-old mechanical monster 
spewed paper and ink in all directions, 
sending Maria Schell, Ford’s co-star, 
and members of the crew diving for 
cover. Ford stood wide-eyed in the 
midst of the paper and ink barrage, 
waving his arms and yelling—“Extra ! 
Extra !—Get ’em while they’re hot!” 


BULLISH FOR TWINS 


When visitors on the set of “Cimar- 
ron” at Metro-Goldwyn-Mayer thought 
they were seeing double, it was under- 
standable, 

Eight pairs of twins worked in the 
film version of Edna Ferber’s classic 
story of pioneer America. 

Five pairs appeared as twin children 
of Arthur O’Connell and Mercedes 
McCambridge. The other three alter- 
nated as the son of Glenn Ford and 
Maria Schell at the respective ages of 
three weeks, two years and five years. 
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LOVELY ANNE BAXTER 
PROVES THAT WOMEN 
CAN KEEP A SECRET 


The most surprising development of 
the year for any glamorous film star 
was that which began a few months 
ago for the Academy Award-winning 
actress, Anne Baxter. It started with 
her marriage, itself a surprise, to 
American rancher Randolph Galt. The 
fact that his ranch happens to cover 


37,000 acres at Giro Station in remote 
New South Wales in Australia was the 
topper. It meant the extreme in con- 
trasts for the woman who has been sur- 
rounded by the bright lights of Broad- 
way and the gay life of Hollywood 
since she was in her teens. 

Miss Baxter made the double leap— 
into marriage and the Australian back 
country — immediately after complet- 
ing her latest film role at Metro-Gold- 
wyn-Mayer as the provocative Dixie 
in Edna Ferber’s epic story, “Cimar- 
ron.” Since then, she has been riding 
daily over what is still a primitive part 
of the Land Down Under, keeping 
house, painting and redecorating and 
even teaching school. 

“I love every moment of it,” she says. 
“Actually, I’m the luckiest of women. I 
really have two lives. One as an actress 
in Hollywood and another on my hus- 
band’s ranch which in many ways is 
still very much a frontier. Yet, it is 
only 16 hours from Hollywood by jet. 
And we can always fly 180 miles in 
our plane into Sydney for a weekend 
in thé city. We keep a flat there, but 
my first stop usually is the hair- 
dresser’s.” 

The actress admits her expert riding 
in the spectacular land rush scenes of 
“Cimarron” was no accident. She had 
been riding daily while visiting Galt on 
his ranch before their marriage. In 
fact, she was there when the offer 
reached her for the Dixie role in the 
film. 

When Anne announced her engage- 
ment and was married within a week 
after completing “Cimarron,” she 
handed quite a surprise to her co-work- 
ers, including Glenn Ford, Maria 
Schell, Arthur O’Connell, Russ Tam- 
blyn and Mercedes McCambridge. 
None had any suspicion of her plans. 

“Only our families and 37 telephone 
operators in Australia knew,” she con- 
fided. “We made all our arrangements 
over long-distance telephone, so the 
operators knew everything. But they 
kept it to themselves. Who says a 
woman can’t keep a secret?” 


Glenn Ford, as Yancey Cravat, 
and Anne Baxter, as Dixie, in 
‘*Cimarron,’’ Metro-Gold- 
wyn-Mayer’s spectacular film 
version of Edna Ferber’s famed 
novel of the great land rush of 
1889 and the opening of the 


Oklahoma_ Territory. Maria 
Schell and Arthur O’Connell 
are other stars in the cast of the 
CinemaScope and color film. 


Still 1763-x-52 Cimarron Mat 1-J 


BACK IN THE “HORSELESS BUGGY” DAYS 


Glenn Ford and Maria Schell pause for a portrait in their 1906 
Sears Roebuck “‘horseless buggy” in this scene from*‘*Cimarron,”’ 
Metro-Goldwyn-Mayer’s spectacular filmversion of EdnaFerber’s 
novel of the great land rush of 1889 and the opening of the Okla- 
homa Territory. Anne Baxter, Arthur O’ Connell, Russ Tamblyn 
and Mercedes McCambridge are other stars in the outstanding 
cast of the CinemaScope and color production. 


Still 1763-162 
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“CIMARRON” DECORATOR AGES ROOMFUL 
OF PROPS 30 YEARS IN A SINGLE WEEK' 


Hollywood, a town noted for its feats 
of magic, recently was the scene of an 
ingenious bit of legerdemain that 
would have taxed the imagination of a 
Houdini, Through the wizardry of one 
of the screen’s most skilled craftsmen, 
a roomful of inanimate objects aged 
more than 30 years in the space of one 
week. 

The “magician” responsible was 
Hugh Hunt, one of the foremost set 
decorators in the film capital. For more 
than 35 years he has been selecting the 
furniture and odd pieces of bric-a-brac 
that fills rooms and sets in Hollywood’s 
most important motion pictures. Last 
year, he won an Academy Award for 
decorating the sets of “Ben-Hur.” 
After packing away the thousands of 
items, from chariots to old Roman 
coins, used in that film, Hunt took on 
another prodigious project as set dec- 
orator for Metro-Goldwyn-Mayer’s 
spectacular screen version of Edna 
Ferber’s novel, “Cimarron.” 

This is a story that begins with the 
great land rush opening the Oklahoma 
Territory in 1889 and_ continues 
through more than three decades as a 
city called Osage grows rapidly on 
what began as a barren prairie. Glenn 
Ford, Maria Schell, Anne Baxter, 
Arthur O’Connell, Russ Tamblyn and 
Mercedes McCambridge head the film’s 
huge cast. As the players “aged” in the 
story, so did everything around them. 
That’s where Hunt came in. 

“The changing times and their effect 
on small items gave us our biggest 
challenge,” he explains. “In the home 
of Yancey and Sabra Cravat, played by 
Glenn Ford and Maria Schell, we had 
300 changes alone to show the gradual 
passage of 30 years. In one instance, 
because of the shooting schedule, we 
had to cover this span of time within 
one week’s filming. 

“A lamp, for example, had to be 
changed three times — from kerosene 
to gas and, finally, to an extremely rare 
1914 Edison type globe. A dry kitchen 
sink of the 1800’s was converted to a 
hand pump and later to brass faucets. 
The family organ, a standard instru- 
ment for many homes during the 
American expansion, was replaced by 
the piano. Gas was installed in place of 
an old wood burner. In subsequent 
stages of the story the home of Yancey 


and Sabra acquired carpeted floors, 
papered walls and new draperies. A 
few sentimental items, such as old pic- 
tures, a delft clock and a crazy quilt 
were retained throughout.” 

To create realism on the screen, 
Hunt enlisted the aid of MGM’s re- 
search department. The latter spent 
hundreds of hours digging into the past 
to determine the props suitable to the 
story and authentic to the period. More 
than 500 pieces of rolling stock — 
Conestoga wagons, omnibus wagons, 
buckboards, surreys and _ tally-hoes 
were taken out of storage on the studio 
lot and put into action in the exciting 
land rush scenes filmed in Arizona. In 
contrast to these wagons and buggies 
were the horse-drawn trolley cars and 


horseless carriages, represented by a 
fine collection of early Oldsmobiles, 
Sears-Roebuck Coupes, Dijons and the 
largest Panhard touring car in the 
world, gathered for scenes showing 
Osage in 1912 and later. 


GROWING A MUSTACHE PROVED TURNING 
POINT IN ARTHUR O’CONNELL’S CAREER 


“When I have to die in a picture, I 
consult my doctor. When I play a 
tippler, I sometimes consult my pals.” 

That just about sums up the go-to- 
the-source “method acting” employed 
by Arthur O’Connell, one of the few 
Hollywood character actors who has 
made it, as far as stardom is concerned. 

O’Connell has a co-starring role in 
Metro-Goldwyn-Mayer’s film version 
of Edna Ferber’s “Cimarron” with 
Glenn Ford, Maria Schell and Anne 
Baxter. He portrays a poverty stricken 
pioneer father of ten children. 

“But this time I don’t stay a bum,” 
he says. “Before the picture ends I 
strike oil, become a multi-millionaire 
overnight, leave my wife and kids and 
really live it up!” 

A twinkle-eyed Irishman, O’Connell 
looks younger than his 51 years. He has 
been acting for 31 of them. His hair 
is graying but his smile is youthful — 
and he smiles a lot. 

Yet, in spite of a career that has kept 
him busy on stage, in TV and films, he 
insists that many of the things that 
have happened to him professionally 
have been “wrong, wrong, wrong.” 

“I was an actor for 25 years before 
I got into ‘Picnic,’ a hit show,” he de- 
clares. “In fact, I hold a record for six 
flops in one season. It was the mustache 
that marked the turning point — I’m 
convinced of it. I never wore one be- 


fore ‘Picnic.’ When the thought oc- 
curred to me, I went to William Inge, 
author of the play, and made my pitch. 
After we haggled over it for a time, I 


FROM RAGS TO RICHES 


In a screen career covering some 
ten years, Mercedes McCambridge 
has portrayed psychotics, hair- 
brained mothers, alcoholics, shady 
ladies and murderesses and usually 
has been killed off by the final scene. 

But Mercedes’ hard luck changes 


drastically in “Cimarron,” Metro- 
Goldwyn-Mayer’s film version of 
Edna Ferber’s story, in which she 
co-stars with Glenn Ford, Maria 
Schell and Anne Baxter. 

She starts out as the poor mother 
of ten children. Then she drills for 
water on her grubby Oklahoma 
homestead — and up pops an oil 
gusher worth 30 million dollars! 


Glenn Ford resists a tempestuous Anne Baxter in this scene 


from ‘*Cimarron,”’ 


Metro-Goldwyn-Mayer’s spectacular film 


version of Edna Ferber’s novel of the great land rush of 1889 and 
the opening of the Oklahoma Territory. Maria Schell, Arthur 
O°’ Connell, Russ Tamblyn and Mercedes McCambridge are other 
stars in the cast of the CinemaScope and color production. 
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Arthur O’ Connell, as the settler 
who becomes oneof Oklahoma’s 
first millionaires when he 


strikes oil in ‘*Cimarron,”’ 
Metro-Goldwyn-Mayer’s spec- 
tacular film version of Edna 
Ferber’s famed novel of the 
great land rush of 1889 and the 
opening of the Oklahoma Terri- 
tory. Glenn Ford, Maria Schell 
and Anne Baxter are other stars 
in the big cast of the Cinema- 
Scope and color film. 


Still 1763-202 Cimarron Mat 1-H 


told him, ‘Look, Bill, I can shave it off 
in two minutes but I can’t GROW it 
in two minutes, If you don’t like it, I'll 
shave it off.’ 

“T convinced him I should wear a 
mustache for the part of Howard 
Bevans, a poor sap who couldn’t do 
anything right in his life.” 

Since then, O’Connell has kept his 
soup strainer and parlayed his yearly 
earnings over the six figure mark. 

“And I’ve added a wonderfull paunch, 
too,” he points out. “Walter Brennan 
once told me, ‘Arthur, hold your stom- 
ach in if you want to work in this 
business,’ but Director Robert Webb 
later told me, ‘You couldn’t get a job 
before this; now that you're letting 
your bay window show, look at you 
go!’ 

“I realized Webb had something 
there, so I scouted around for just the 
right kind of a paunch. One day I 
walked into a delicatessen and saw a 
wondrous, little, fat proprietor who 
had the clever trick of hooking his 
stomach over the counter. THAT was 
the bulge I’d been looking for!” 

In his score of films since ‘Picnic,’ 
O’Connell has wound up as a punch- 
drunk boxer, a con man, a cowardly 
deputy sheriff, a pipe-sucking grand- 
father, a reluctant bridegroom and 
quite often as a dissipated old booze 
hound. 

“T hope people don’t think I’m a 
chronic alcoholic because I’ve played a 
few drunks,” he laughs. “But what 
type of character other than a drunk 
can wring such sympathy out of an 
audience ?” 


GLENN FORD CATCHES 
UP WITH REAL LIFE 


“Cimarron,” MGM’s film version of 
the famed Edna Ferber novel, finally 
gave Glenn Ford an opportunity to 


catch up with real life in his movie 
roles, 

His last sequence in the spectacular 
picture, in which he begins as an ad- 
venturous pioneer in the Oklahoma 
Territory, find him fighting 30 years 
later in World War I. 

And for the first time in 16 service 
roles, ranging from sergeant to general, 
he plays a major, Army counterpart to 
his real life Navy Reserve status as a 
lieutenant commander during World 
War II. 
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the poor...the good, the bad-racing for the riches of a raw, new land. 


This is their story-and of two who found a glory of their own, 


mn | the man called Cimarron, and Sabra, who loved him so recklessly. 
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displays, and as a blowup in theatre lobby. 


Order still number LM47667 from N.S.S. 


Order mat number 3P from N.S.S. 


METRO-GOLDWYN-MAYER 
presents 


EDNA FERBER’S 


The story of a man, 

a land, a love 

from the pen of the 
Pulitzer Prize Novelist! 


GLENN FORD - MARIA SCHELL ANN BAXTER » ARTHUR O'CONNELL 


RUSS TAMBLYN » MERCEDES McCAMBRIDGE - co-starring VIC MORROW + ROBERT KEITH » CHARLES McGRAW 
with HENRY (HARRY) MORGAN » DAVID OPATOSHU » ALINE MacMAHON «LIL! DARVAS » EDGAR BUCHANAN 


sony y ARNOLD SCHULMAN = te owt Edna Ferber 


nrcted by ANTHONY MANN + produced ty EDMUND GRAINGER 
inCinenaSopte Ls and METROCOLOR 


THEATRE 
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THE BIG ONE FOR EVERYONE! 


METRO-GO LDWYN-MAYER presents EDNA FERBER’S 
3 


The fabulous land rush turns into a thundering stam- 


‘Stampede! Acres to the winners. ..six feet of sod to the losers! Sabra, the blonde 


beauty who loved 
Cimarron and 
vowed to follow 

+ him to the ends 
of the earth! 


Showdown with Indian-killer! oO gave 
A sadistic gun-slinger faces the men everything . . . but sooner or later 
fists and fury of Cimarron! they paid for it! 


Schoolhouse gun-battle! The Kid was twenty 
notches old...was this the end of his wild career? 


wi, GLENN FORD « MARIA SCHELL: ANNE BAXTER: ARTHUR O'CONNELL 


RUSS TAMBLYN * MERCEDES McCAMBRIDGE .usix VIC MORROW * ROBERT KEITH * CHARLES McGRAW 
win HENRY (HARRY) MORGAN » DAVID OPATOSHU » ALINE MacMAHON + LILI DARVAS » EDGAR BUCHANAN 


sre AINULD HUMAN ston Ena Farben ANTHONY MANN - noses EDMUND GRAINGER 


in CinemaScope ana METROCOLOR 
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vowed to follow him to the ends of the earth! 
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60-Second Live Announcement No. 1 


ANNOUNCER: Metro-Goldwyn-Mayer presents one of the most exciting, 
adventurous, daring stories of America—the famous CIMARRON—by that 
great storyteller and Pulitzer Prize Winner—Edna Ferber... CIMARRON, 
as a motion picture, has just about everything—history, adventure, pathos, 
and a wonderful, wonderful love story between two exciting people— 
Glenn Ford as the bold, reckless man called CIMARRON—and Maria Schell 
as the lovely civilized Sabra . . . Anne Baxter and Arthur O’Connell also 
have demanding roles in this magnificant motion picture. CIMARRON is 
not just an exciting love story . . . It shows history in the making . . . The 
story of thousands of gallant people who dashed in a wild land rush to stake 
a claim in free land that was to become oil-rich Oklahoma. . . Everyone will 
thrill to CIMARRON—In CinemaScope and MetroColor—Starting .... at 
.... Theatre. 


35-Word Live Announcement No. 1 


ANNOUNCER: MGM presents one of Edna Ferber’s most exciting, daring 
stories——-CIMARRON—starring Glenn Ford as the bold, reckless CIMARRON 
and Maria Schell—the woman he loves . . . See CIMARRON in Cinema- 
Scope and MetroColor—Starring ....at.... Theatre. 


60-Second Live Announcement No. 2 


ANNOUNCER: See an extraordinarily exciting motion picture—MGM’s 
CIMARRON . . . a terrific story written by the famous Pulitzer Prize Win- 
ning novelist—Edna Ferber . . . CIMARRON, as a movie, has just about 
everything—history, adventure, pathos, and a wonderful, wonderful love 


story between two exciting people—Glenn Ford as the bold, reckless man 
called CIMMARON — and Maria Schell as the beautiful, sophisticated, 


civilized Sabra—the woman he adored. And you'll see Anne Baxter and 
Arthur O’Connell in other important roles . . . There are thousands of col- 
orful people who take part in the famous land rush to Oklahoma—where 
men, and women, too, trampelled each other in a wild race to claim a 
homestead and a new life in a territory still secretly seething with that black 
gold—oil . . . Don’t miss this magnificent motion picture—CIMARRON— 
In CinemaScope and MetroColor—Starting ....at.... Theatre. 


35-Word Live Announcement No. 2 


ANNOUNCER: A wild land rush—a turbulent love story—big spectacle— 
MGM's CIMARRON—by Pulitzer Prize Winner, Edna Ferber . . . See Glenn 
Ford, Maria Schell and Anne Baxter in—CIMARRON! In CinemaScope and 
MetroColor ... Starting ....at.... Theatre. 
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Schoolhouse gun-battle! The Kid was twenty 
notches old...was this the end of his wild career? 


NE BAXTER: ARTHUR O'CONNELL 
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GLENN FORD 
and The Great Land Rush 


A transcribed radio interview is 
available with Glenn Ford, as re- 
corded on the Arizona location 
during filming of the spectacular 
land rush scene in “CIMAR- 
RON.” 


Along with Ford’s vivid descrip- 
tion of the land rush, its historical 
background and the elaborate 
preparations of its reenactment 
are heard, plus the actual sounds 
of a huge film company on loca- 
tion and the sounds of the rush 
itself. 


2 fabulous 
) a thunder 


res to 
st of sod to the 


who loved Cimarron 


urns 
ede! 
_ SIX 


jand rush t 


e winners - - 
Bh losers! 


Sabra, the blonde beauty 


presents 


Schoolhouse gun-battle! The Kid was twenty 
notches old...was this the end of his wild career? 
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TRANSCRIBED RADIO INTERVIEWS 


MARIA SCHELL 
European Star Looks 
At America 
Maria Schell, in a transcribed 
interview recorded in Hollywood, 
tells of her reaction to taking 
part in an epic story of the Amer- 
ican West and participating in 
the reenactment of a_ great 


American historical era. 


Her first picture with an Ameri- 
can historical background, 
““CIMARRON” has given her a 
broader understanding of this 


country. 


ANNE BAXTER 
Telephone Interview 


An open-end transcribed inter- 
view has been recorded with 
Anne Baxter, as she speaks via 
telephone from her new ranch 


home in Giro Station, Australia. 


The star talks colorfully of her 
new life on a still primitive fron- 
tier. The contrast with her glam- 
orous Hollywood life and with 
her portrayal of Dixie Lee in 
CIMARRON gives the interview 


more than usual interest. 


Ad No. 421—440 Lines (4 Cols. x | 10 Lines) 


STATION BREAKS 


An extra promotion asset are 
three radio station break mes- 
sages recorded by Anne Baxter. 
One refers to her interview to 
be heard later on the same sta- 
tion, one calls for the local 
weather report and the other for 


the time of day. 


These are presented on the same 
record with the transcribed inter- 


view with Miss Baxter. 


To obtain your free copies of any 
or all of these recordings contact 


your local MGM representative. 
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fists and fury of Cimarron! 


COMPLETE CAMPAIGN MAT 


THEATRE 


YOU'LL NEVER 
SEE A BIGGER WESTERN! 


METRO-GOLDWYN-MAYER presents 


M-G-M presents EDNA FERBER’S 


CIMARRON 


CinemaScope and METROCOLOR 


All of These Ad and Scene Cuts On One Mat 
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CIMARRON 
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The story of a man, 
a land, a love! 


M-G-M presents 
EDNA FERSER’S 


=> 


CIMARRON we 


CinemaScope and METROCOLOR 
Ad No. 115 
20 Lines (I Col. x 20 Lines) THEATRE 


METRO-GOLDWYN-MAYER presents EDNA FERBER’S 


CIMARRON 


THEATRE 


NOW ... Edna Ferber’s story of 
passionate love and raw 
courage comes to the screen! 


Metro-Goldwyn-Mayer presents EDNA FERBER’S 


CIMARRON 


cinemascore- METROCOLOR Mm 
string GLENN FORD 
MARIA SCHELL 
ANNE BAXTER 
ARTHUR O'CONNELL 


CINEMASCOPE and METROCOLOR : storring £4 
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Ad No. L-201—2 Cols. x 2'/2"' (70 Lines) 


Glenn Ford, as Yancey Cravat, 
and Anne Baxter, as Dixie, in 
**Cimarron,’? Metro-Gold- 
wyn-Mayer’s spectacular film 
version of Edna Ferber’s famed 
novel of the great land rush of 
1889 and the opening of the 
Oklahoma Territory. Maria 
Schell and Arthur O°’ Connell 


presents 


are other starsin the cast of the 
CinemaScope and color film. Ad No. L-102 
Mat I-J | Col. x 3" (42 Lines) 
s 


The story of a man, a land 
a love, from the pen of the 
great Pulitzer Prize Novelist! 


ny GLENN FORD-MARIA SCHELL -ANNE BAXTER 
ARTHUR O'CONNELL * RUSS TAMBLYN - MERCEDES McCAMBRIDGE 


co-starring. VIC MORROW * ROBERT KEITH » CHARLES McGRAW with HENRY (HARRY) MORGAN 
DAVID OPATOSHU » ALINE MacMAHON « LILI DARVAS » EDGAR BUCHANAN 


seven Ply by ARNOLD SCHULMAN « he towt ty Edna Ferber 


Directed by ANTHONY MANN * Produced by EDMUND GRAINGER 
CinemaScope i METROCOLOR 


Maria Schell (center) suspects something more than a casual 
acquaintance between her husband, Glenn Ford, and Anne 
Baxter, when the latter visits him on a business errand. The 
scene is from ‘*Cimarron,”’ Metro-Goldwyn-Mayer’s spectacular 
film version of Edna Ferber’s novel of the great land rush of THEATRE 


1889 and the opening of the Oklahoma Territory. The picture 
was filmed in CinemaScope and color, partly on vast locations 
in Arizona, with a cast of 368 speaking roles. 


Mat 2-D Ad No. 207—180 Lines (2 Cols. x 90 Lines) 


Individual Mats Pictured Above May be Ordered Singly (By Numbers 


SPECIAL MAT NO. T mae At ae Prices from NATIONAL Seti SERVICE 


COMPOSITE AD AND 
PUBLICITY MAT 
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ie BIG ONE...the 
violent story of the 
man called Cimarron — 
and of Sabra, who loved 
him recklessly—daring _ 
the dangers of a ‘ 
raw, new land! 


METRO-GOLDWYN-MAYER 


presents 


EDNA FERBER’S 


CIMARRON 
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THEATRE 


Starts THURS. 


They don’t come any 


BIG ...told with 


passion, filmed with daring! 
The story of a man called 
Cimarron, and of Sabra, who 
loved him recklessly—daring 
the dangers of a raw 
and lawless <a 
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GLENN FORD + MARIA SCHELL » ANNE BAXTER » ARTHUR O'CONNELL 
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Ad No. L-203—2 Cols. x 7 /2"' (210 Lines) 


THEATRE | 


LAST 3 DAYS 


They don’t come any 
bigger, or any bolder, 
than this story of a 
violent man z= 
inaraw £ 

and reck- 

less land . 
Cimarron! 


bigger, or any bolder, 
than this story of a 
violent man Pa 
in a raw 
and reck- 
less land. . 
Cimarron! 


METRO-GOLDWYN-MAYER presents EDNA FERBER’S 


CIMARRON 


in CinemaScope and MetroCOLOR 


starring 


GLENN FORD - MARIA SCHELL 
ANNE BAXTER - ARTHUR O'CONNELL 


Ad No. L-103 
| Col. x 5"' (70 Lines) 


THEATRE © 


The violent story of the man called 
Cimarron, and of Sabra, who loved him! 


; N-MAYER ’ 
METRO-GOLDWY! ER /EDNA FERBER'S 


CIMARRGN 
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| Col. x 5" (70 Lines) 


13 


PHOTO PROMOTION STUNT 


Working through local newspaper conduct a search for early photos of 
your city, to be contributed by subscribers. 


These pictures would be printed daily in the paper, then put on exhibit 
either in the theatre or in the windows of the newspaper office. 


Contributors of pictures published should receive prizes in the form of 
guest tickets to CIMARRON or merchandise. 


Inspiration for the contest, to be pointed out to all newspaper and theatre 


promotion, is the historical growth of a city from prairie to metropolis in 
CIMARRON. 


NEWSPAPER TO TRACE GROWTH 


With the growth of a newspaper important in the story of CIMARRON, 
suggest theatre manager invite the local newspaper to place an exhibit 
in the lobby tracing its own growth. 


In addition to the development of the plant itself, shown in photos, the 
display should include copies of old papers. Patrons who can find their 
names, or the names of any member of their families in papers dating up 
to a specified year, should receive a pair of guest tickets to CIMARRON. 


The display should go into the theatre lobby a week or ten days in ad- 
vance of the showing. 


OLD WEST MUSEUM 


Working through local theatre manager and newspaper, stage a drive 
in which patrons are invited to bring their relics of the Old West for dis- 
play in the theatre lobby. Items could include everything from old lamps 
and furniture to newspapers and stock in gold mines or oil fields. 


This exhibit to be retained during the local engagement of CIMARRON 
and those who contribute items would be given guest tickets, prizes or 
merchandise. 


PENNY ARCADE MOVIE MACHINES 


In cities where it is possible to obtain arcade movie machines, it is sug- 
gested these ‘‘pioneers’’ of the movie industry be set up as interest-catch- 
ing lobby display in advance of CIMARRON openings and during the 
picture's engagement. 


A strip of slides can be prepared from the picture’s stills, to provide 
patrons with a ‘‘preview’’ of CIMARRON by a turn of the crank. 


“CIMARRON™ STREET 


It is suggested a leading street of your city be renamed ‘‘Cimarron 
Street’’ during the engagement of the picture, in a salute to the epic 
chapter of American growth depicted in the film. Renaming of the street 
can be attended by considerable publicity through the mayor's office or 
other leading civic organization. 


SCHOOL PROMOTIONS 


The story of CIMARRON is played against one of the most exciting back- 
grounds in America’s history. 


This picture, therefore, should be of special interest to schools and stu- 
dents delving into American history of this era, and into the entire history 
of land settlement throughout the world. 


American history groups are suggested for schools as well as other pro- 
motions to call this aspect of the picture to the attention of school au- 
thorities, teachers and students. 


Essay contests conducted through school classes, and school newspapers, 
or teen-age pages of metropolitan papers, are proposed. Contest can 
be for the best description of the land rush of 1889, or of the importance 
of the opening of the West, as depicted in the land rush, to the growth 
of America. 


Special matinee screenings for school students also are suggested. Added 
interest can be given by having all students attend wearing costumes of 
the period, with prizes offered for the outstanding costumes. 


WESTERN EXHIBITS AND “FREEDOMLANDS” 


Does your city have a display devoted to Americana or the West, as in 
museums, carnivals and the numerous ‘‘Freedomlands’’? 


Where pioneer life is depicted or can be incorporated into such exhibits, 
an opportunity is presented for an important display connected with 
CIMARRON, utilizing stills and other material from the picture. 


Use of wagons and materials from existing local ‘‘Freedomlands”’ or 
other exhibits also might be secured for street and front-of-theatre 
parades or displays timed with CIMARRON openings. 
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BALLYHOOS 
Street Cavalcade 


A cavalcade of old relics from America’s transportation history can be of 
exceptional interest. 


This could be just one such item—a covered wagon, a tri-cycle, a surrey, 
one of the ancient autos — but better yet, a collection of these vehicles. 


Riders, in typical costumes, can be “HEADING FOR THE OKLAHOMA 
LAND RUSH,”’ as announced to people in the streets by loud-speakers 
and by banners on the vehicles. Destination should be your theatre, which 
would also be made known through signs and speakers. 


Traveling Covered Wagon 


A Conestoga wagon such as is part of the action in CIMARRON will at- 
tract attention wherever it goes, drawn by horses through city streets, or 
stationed in front of the theatre prior to or during the run of the picture. 


Banners on the wagon should call attention to your playdate and a dis- 
play of the exciting stills from the picture could make this a veritable 
traveling museum. If a suitable charity is conducting a drive you might 
tie-in with it, charging a nominal admission fee to those wishing to enter 
the wagon and see ‘‘how the West was won.” A couple of usherettes 
decked out in western regalia will complete the stunt. 


Chuck Wagon Dinner 


This promotion can result in widespread publicity for your playdate. Tie- 
up with a local restaurant (or chain of restaurants) which would feature 
a Western-style CIMARRON Chuck Wagon Steak Dinner. Make this an 
event in your town by inviting local celebrities from all walks of life with 
a special screening of the picture to follow. 


Through a TV show or a newspaper, run a contest so that a number of 
invitations to this dinner may be won by members of the public. As 
part of this overall activity, distribute CIMARRON place mats or table 
tents in the restaurants involved. 


WOMEN’S GROUPS 


Special Screenings 


The important role played by the pioneer women in America, and in 
CIMARRON, suggests special screenings of the picture for selected 
women’s groups and women leaders. Where an important pioneer 
woman, or a descendant, is available, suggest presentation of an award 
or trophy from the stars of CIMARRON. 


League of Women Voters 


The first woman to cast a ballot was a woman of the West, eighty-year- 
old Louisa Ann Swain. Mrs. Swain voted in Wyoming on December 10, 
1869, a precedent-shattering affair. 


Suggest local chapters of the League of Women Voters be contacted to 
honor Mrs. Swain’s memory in the name of all the women who have voted 
since that time, using this occasion to present the League with a CIMAR- 
RON award for the part women have played in building America. 


Women’s Bar Association 


Suggest a special screening for Women’s Bar Association or any group 
made up of women engaged in law enforcement capacities. 


At the preview a pioneer woman, Esther Morris, could be honored. Miss 
Morris was the first woman Justice of the Peace, elected to this office in 
South Pass, Wyoming in the late 1860's. 


Miss Morris was also responsible for winning the battle for women’s votes 
in Wyoming .. . the first state to grant women the privilege. 

A CIMARRON trophy should be awarded to the woman of the group most 
typifying the pioneer spirit in the work she is doing for the community. 


es 


The montage of photographs shown on the opposite page depicts 
some of the highlights of the World Premiere which took place 
at the Warner Theatre in Oklahoma City. 


The Oklahoma City activities were of the first magnitude! It was 
one of the biggest premiere celebrations in recent years. Over 
100 press representatives were brought from all over the 
world. The State of Oklahoma declared it ““CIMARRON WEEK’’. 
International coverage was given the picture by the press rep- 
resentatives in attendance. The ABC radio network, Mutual Net- 
work, the Armed Forces Radio Service, and Voice of America 
likewise gave it world-wide coverage. 
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GOVERNOR?’ 
INVITATIONAL 


PREMIERE 
OKLAHOMA 


QUAKER OATS COMPANY AND MGM 
GIVE FREE TICKETS TO KIDS! 


This spectacular national promotion, will carry word of CIMARRON into virtually every household in America. Including both Quaker 
Oats and Muffett’s breakfast cereal, the Quaker Oats-MGM tie-up is being backed by a hard-hitting $500,000 newspaper, magazine 
and television advertising campaign. The momentum thus generated will penetrate deep into local situations. 


Designed so that the exhibitor benefits both in terms of publicity, and in direct ticket sales, the promotion is based on a premium offer 
of a free ticket for every child under 12 years of age, when accompanied by a paying adult. Approximately 50 million packages of 
Quaker Oats and Muffett’s will carry CIMARRON imprints on the package tops with appropriate copy about the motion picture; addi- 
tionally, the front labels will announce the premium offer to be found within the package itself. 


One of the most far-reaching commercial promotions ever set for a motion picture, these activities will be timed to the general release 
of the film with Quaker Oats ads in national magazines and newspapers. Ads will carry elaborate material about the picture. 


Illustrated on these pages are some of the ads, posters and other point-of-sale accessories Quaker Oats is providing for its dealers. It 
is up to you, the exhibitor, to follow through, giving the campaign the local impetus it deserves. 


Contact local supermarkets and grocers. Make the merchant aware of the importance of this promotion. Be sure that he gets behind 
it with suitable window and counter displays. Supply stills from the picture, posters and credit cards. Conduct contests, award check- 
out slip prizes, and distribute heralds. Where possible, create lobby displays in your theatre calling attention to the promotion. 


NATIONAL ADVERTISEMENT 
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A PAYING ADULT TO SEE M-G-M‘s 
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COMIC STRIP 
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FREE! 
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GLENN FORD 
MARIA SCHELL 
ANNE BAXTER 
ARTHUR O’CONNELL 


CinemaScope and Metrocolor 


ACCOMPANIED BYA PAYING ADULT. 


It's M-G-M's movie of the year... this authentic saga of the 


West's most thrilling days... from Indians to Oil Wells! Sneak 
a “preview” right now of some of Cimarron's exciting scenes TH ERS 
. scenes you're going to see free with your Quaker Oats ticket! 


EONA FERBER'S ae uy A ii 


cin 


TARRIN 
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Facials eealiaahiaidal 
QUAKER OATS TICKET ENTITLES CHILDREN UNDER 12 TO SEE M-G-M EPIC FREE WHEN ACCOMPANIED BY A PAYING ADULT 


You know about Pulitzer Prize novelist Edna Ferber’s Cimarron... the exciting saga 
of our West in the making. You know Metro-Goldwn-Mayer’s thrilling screen version has 
been acclaimed the movie of the year. But did you know that your children can see 
Cimarron free? Well they can! And it’s this easy: 

Just save the ticket you'll find inside the specially marked Quaker Oats or Mother's 
Qats packages now at your grocer’s. Then when Cimarron comes to your favorite thea- 
ter, your child can use the ticket for free admission! NOTE: Children must be under 
12. Each child must be accompanied by a paying adult. Children over 12 can pay adult 
admission and escort an “under 12” friend 
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DON'T MiSS SEEING 
"CIMARRON" WHEN 
IT COMES TO YOUR 


FAVORITE THEATER 


GET YOUR 
FREE TICKET 
INSIDE THIS FOR A BETTER START ON SCHOOLDAYS 
SPECIALLY MARKED homer serve a good hot Quaker Oats or Mother's 
MOTHER'S OATS } Oats breakfast. For there's nothing better 
tones: yonites naires in one PACKAGE ! than hot oatmeal to give your youngsters 
jm that stick-to-the-ribs warmth that will stay 


with ‘em til lunch! 


VALUABLE MOVIE TICKETS INSIDE: At most theaters, the free Cimar- 
ron ticket will save children an average of 25¢... approximately the 
eost of these packages. So, if you have more than one child eligible 
to use them, buy extra packages! 


Bs d D TO MOTHERS: YOU KNOW YOU'VE DONE YOUR BEST WHEN 
, YOU SERVE YOUR FAMILY A HOT MOTHER'S OATS BREAKFAST 


THE QUAKER OATS COMPANY 


QUAKER OATS PREMIUM PROMOTION 
GETS HEAVY NATIONAL BACKING! 


This unique promotion is being kicked-off by extensive national advertising in all media. The broad 
base of the campaign is so designed that virtually every American family will be made aware of CIM- 
ARRON. Here is just a portion of the campaign: 


1. CIMARRON is M-G-M's “Movie-of-the-Year"...sure 
to be a smash hit at local movie houses... sure to be a 
film every one of your customers will want to see! 


*“M-G-M's MOVIE OF THE YEAR’ 


CIMARRON 


se 
QUAKER OATS APRIL PROMOTION—FREE MOVIE 
TICKET TO “CIMARRON” INSIDE PACKAGES! 


QUAKER TICKETS ENTITLE CHILDREN UNDER 12 TO SEE MOVIE FREE WHEN ACCOMPANIED BY PAYING ADULT 


CIMARRON 


lan 


S REASONS WHY THIS PROMOTION WILL REALLY 
MOVE THOSE QUAKER OATS PACKAGES! 


3. M-G-M is backing Cimarron with major advertising 
and promotional support. 


4. LOCAL MOVIE THEATERS will tie-in to make pro- 
motion a success. 


2. FREE QUAKER TICKET saves your customer aver- 
age of 25¢ for child's admission... more than she pays 
for regular Oats package! 


5. QUAKER SUPPORTS PROMOTION with print and 
in-store Advertising... 


SEE SPECIAL MATERIAL ON BACK aaa 


POWERFUL QUAKER ADVERTISING 
BACKS APRIL “CIMARRON” PROMOTION 


pee 
IN STORE oa) vee 


DISPLAYS: 


“POLE TYPE*’SPECTACULAR 
designed to give maximum effect 
with minimum interference. 


COMIC AD 


METROPOLITAN & SUNDAY NEWSPAPERS 
Ad appears in 54 papers on April 9. 


SHELF 


FULL PAGE AD 
Ad in Life, March 31 and Look on April 25, 


SEE SONA FERBER'S 


TIE IN 
ADS: 
1 col. x 4 inches 
2 cols. x 2 inches 
1 Col. x 2 inches 


ENTITLES CHILDREN UNDER 12 TO SEE MOVIE WHEN 
‘ACCOMPANIED BY A PAYING ADULT 


BY A PAYING ADULT 


PLEASE SHIP, NEXT DELIVERY: 


4BM NO. 
JBM NO. 
1BM NO. 
1BM NO. 
CASES. 1BM NO. 


DEALER’S ORDER BLANK 


Name. : Address 


TIE-IN WITH LOCAL FOOD STORES TO BRING THE NEWS 
TO THE ATTENTION OF EVERY ADULT AND CHILD IN TOWN 


Life Magazine — full page, March 31 issue. 
Look Magazine — full page, April 25 issue. 


Sunday Comics — page, 4-colors, in 54 papers across 
the country, April 9. 


Network Television — 12 thirty second commercials will 
be broadcast in March & April on the following shows: 
“Edge of the Night,” “The Verdict is Yours,” “The Million- 
aire,”’ “Secret Storm,” “‘As the World Turns,” and “Love of 
Life.” 


Screening of the TV featurette on the CIMARRON filming 
will highlight regional sales meetings of the Quaker Oats 
representatives. 


250,000 pieces of point-of-sale promotion material will 
be distributed to more than 25,000 retail stores throughout 
the country. Some of the material is shown on these pages. 
Special ads have been distributed to dealers in mat form. 
If you wish to join in coop advertising with local dealers, 
contact your Quaker Oats District Sales Manager. (See 
Listing Below) 


QUAKER OATS DISTRICT SALES MANAGERS 


Mr. H. L. Lamb, (E. Region) 
The Quaker Oats Company The 


500 York Road 120 
Baltimore 12, Maryland 
s 
: Mr. 
Mr. Lloyd Anderson (E. Region) The 


The Quaker Oats Company 5 
31 Washington Street (Boston Office) 
Wellesley Hills 81, Mass. 


. Mr 
Mr. J. S. Bray, (Sou. Region) The 
1371 Building — Room 733 239 


1371 Peachtree Street, N.E. 
Atlanta 9, Georgia 
e Mr. 


Mr. L. A. Hertzler, (E. Cent. Region) The 
The fae Oats Company 


7350 N. Cicero Avenue 
Chicago 46, Illinois 
e 
js Mr, 
Mr. M. H. Paul (E. Cent. Region) The 


The Quaker Oats Company 
932 Dixie Terminal Building 


49 East Fourth Street Rocky River 16, Ohio (Cleveland Ohio) - 
Cincinnati 2, Ohio e Mr. J. W. Lattner (Sou. Region) 
e : The Quaker Oats Company 
Mr. S. E. Peifer (W. Cent. Region) 4447 N. Central Expressway 
Mr. W. E. Jarman (W, Cent. Region) The Quaker Oats Company Dallas 5, Texas 


The Quaker Oats Company 

1474 Vine Street—pp 7 Express 
P. O. Box #:7707—Mail 

Denver 6, Colorado 


Mr. J. E. Russell (E. Cent. Region) 
The Quaker Oats Company 

601 Fox Building 

2211 Woodward Avenue 

Detroit 1, Michigan 


Mr. J. W. Nolan (E. Region) 

The Quaker Oats Company 

333 N. Broad Street—Room 20 
Elizabeth 3, New Jersey (New York off.) 


Mr. E. H. Heatherbell (Sou. Region) 
The Quaker Oats Company 

233 West Duval—Suite 1002 
Jacksonville 2, Florida 


Mr. H. O. Allison (W. Cent. Region) 
The Quaker Oats Company 

1750 Hennepin Avenue 
Minneapolis 3, Minnesota 


Mr. E. H. Lynard (W. Cent. Region) 


7 Wynnewood Rd. 
Wynnewood, Pa. (Philadelphia office) 


Pittsburgh, Pennsylvania 


Holman Transfer Company Bldg. 
49 S.E. Clay Street 
Portland 14, Oregon 


320 Suburban—West Building 
20800 Center Ridge Road 


uaker Oats Company 
orth 69th Street 


Omaha 32, Nebraska 


C. E. Mabee (E. Region) 
Quaker Oats Company 


E. Rolfe (E. Cent. Region) 
Quaker Oats Company 
Fourth Avenue 


T. H. Allen (Pac. Region) 
Quaker Oats Company 


H. T. Chandler (E. Cent. Region) 
Quaker Oats Company 


Mr. W. H. Rickard (Pac. Region) 
The Quaker Oats Company 


5211 Oio Drive 


G-M's “MOVIE OF THE YEAR” 


7130 Wornall Road 
P. O. Box 8457—Waldo Station 
Kansas City 14, Missouri 


Honolulu 16, Hawaii 


Mr. D. J. Pettijohn (Pac. Region) 

The Quaker Oats Company 

205 West 20th Avenue 

San Mateo, California (San Francisco Off.) 


Mr. H. J. Bosking (Pac. Region) 
The Quaker Oats Company 
1543 Calada Street 

Los Angeles 23, California 


PROMOTION RECORD 


Mr. J. A. Williamson (W. Cent. Region) 
The Quaker Oats Company 

6611 Clayton Road 

St. Louis 17, Missouri 


COM RRS OF 


QUAKER OATS 
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POWERFUL QUAKER ADVERTISING 
BACKS APRIL “CIMARRON” PROMOTION 
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“POLE TYPE* SPECTACULAR 
designed to give maximum effect 
with minimum interference 


COMIC AD 
METROPOLITAN & SUNDAY NEWSPAPERS 
Ad appears in 54 papers on April 9, 


FULL PAGE AD 
Ad in Life, March 31 and Look on April 25. 


TIE IN 
ADS: 

1 col. x 4 inches 
2 cols. x 2 inches 
1 col. x 2 inches 


<— SHELF 
STANDEE 


ENTITLES CHILOREN UNDER 12 TO SEE MOVIE WHEN 
‘ACCOMPANIED BY A PAYING ADULT 
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SPECIAL BANTAM BOOKS EDITION! 


Bantam Books, publisher of the reprint 
edition of CIMARRON, has embarked 
(on an extensive national promotional 
| campaign timed to the release of the 
~ | picture. Book sellers and distributors 
| have been alerted to give full-time at- 
: tention to local and regional tie-ups. 


| Contact dealers and distributors and 
| arrange local promotions. Arrange point 
of sale displays of books utilizing stills 
' and posters from the picture; prepare 
streamers and counter cards using the 
attractive art. Plan window displays at 
all book, drug and department stores; 
run coop ad with book distributor and/ 
or stores handling the book; tie-up with 
local libraries for counter displays of 
stills and make up bookmark using 1- 
column ad mat; set up colorful lobby 
displays of books, stills and posters. 


Over 100,000 paperbound outlets will 
be displaying this edition. Take full ad- 
vantage of those in your area. 
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WESTERN CLOTHING TIE-UP 


Gross Wholesale Tailors, 
Inc., of Denver, Colorado, 
supplied the custom-tai- 
lored Western suits worn by 
Mary Bishop on her national 


promotion tour. 


A leading manufacturer of 
Western clothes, Gross 
items are featured in prom- 
inent stores in many cities 
of the U.S., particularly in 
the Western half of the 
country. 


In addition to national and 
local advertising, point-of- 
sale promotion material will 
be provided to local stores 


for window and counter 
displays. Contact your local outlet for Gross products. 


Justin, leading bootmakers, supplied Miss Bishop’s boots for her tour. Make 
this a part of your over-all Western clothes promotion. 


STILL #£5527 AVAILABLE FROM N.S.S. 
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MUSIC 


CIMARRON openings coincide with 
national launchings of the title song 
by four major record companies; 
David Rose and his orchestra for 
MGM; Sons of the Pioneers for 
RCA; Tex Ritter for Capitol; and 
Joey Silva for Decca. 


Contact disc jockeys; conduct con- 
tests through them with tickets as 
prizes; arrange displays in music 
shops; conduct special screenings 
for disc jockeys and music dealers. 


M-G-M RECORDS ALBUM 


PICTORIAL FULL-COLOR CUT-OUT 


METROCOLOR af 


GLENN FORD RI IA ee ANNE BAXTER - ARTHUR cn 


: RUSS TAMBL 
Tsay wary MERCEDES MeCAMBRIDGE .uneVIC MORROW + ROBERT KEITH 


SAN DAVID OPATOSHU . ALINE MacMAHON © LILI DARVAS - 


AND SHUN ae ANT A ~~ EDMUND GRANGER 


EDGAR BUCHANAN 


This giant, full-color display piece is ideal for book stores, store windows, 
theatre front, lobby, transportation terminals or hotel lobbies. It provides 
a flash attention-getter for your playdate of CIMARRON. It costs $20 and 
is available only through Metro-Goldwyn-Mayer. Use the coupon below 
and enclose your check in the full amount. 


ee CUT ON DOTTED es es 
r °o LINE (| 


MGM Publicity Department 
1540 Broadway 
New York 36, N. Y. 


Please send me giant CIMARRON cut-outs at $20 each. 


l 

l 

I 

I 

| 

l 

| 

I 

My check or money order is enclosed. Shipping charges will be 
extra. 
| 

| 

| 

| 

| 

| 

| 

| 
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COLOR ROTO SECTION 


from ‘Holby ood to you . 2 This twelve-page roto section, Movie 


: Parade, printed by Denver Post and 
Mov EE PARADE i 
, ~, « completely devoted to CIMARRON is 


being distributed nationally. 


ee 


One million copies of this section, in- 
cluding factual material about the pic- 
ture and the land rush, as well as the 
film’s personalities, are available. 


Front and back covers are in color, fea- 
turing key dramatic scenes of the mo- 
tion picture. This is designed not only 
to stimulate the interest of readers, but 
also to provide writers with exciting ma- 
terial about the picture. 


Distribute these roto sections to your 
patrons in advance of your CIMARRON 
opening. Also, use them as heralds with 

2 ushers passing them out in the streets. 
This ones is yoileble a fireceh N. s. S. at $10 per thousand. 


FAVORITE MOVIE HEROINE 


In CLMARRON, Maria Schell portrays a woman who lives an exciting 
and rewarding life against a background of historical importance. 
This suggested a contest to find ‘‘My Favorite Movie Heroine.”’ Con- 
testants should submit letters of 100 words or less telling which heroine 
of which picture is their choice. Many possibilities exist, such as: Greer 
Carson in MRS. MINIVER, Luise Rainer in THE GOOD EARTH, Vivien 
Leigh in GONE WITH THE WIND, Audrey Hepburn in THE NUN’S 
STORY, and others. Present a Savings Bond to the winner with guest 
tickets to runners-up. 


“OLD WEST” SONGS 


Suggest local disc jockey stage a ‘‘Western Day" during or preced- 
ing the run of CIMARRON. 


Once each hour during the day he plays a song from a Western motion 
picture—with listeners invited to phone in name of tune and picture 
from which it comes—winners to be theatre guests at a showing of 
CIMARRON. 


Some suggested tunes follow: 
“High Noon” 
“Saddle the Wind”’ 
“The Hanging Tree”’ 
“Shane”’ 
“Giant” 
‘Gunfight at O.K. Corral’’ 
‘‘Buttons and Bows” 


A full Western program is suggested for disc jockey scheduling, using 
such songs as the above throughout the program and combining with 
the transcribed star interviews described elsewhere in this pressbook. 


AMERICANISM LETTERS 


CIMARRON tells of an epic period in American history, the story of 
an era, Over the years other great films have also delt with such 
massive themes: GIANT, GONE WITH THE WIND, TAP ROOTS, to 


mention a few. 


Conduct a letter-writing contest in which entrants complete this sen- 
tence: ‘‘My Favorite Movie About The Growth of America was .. .”’ 
Limit entries to 100 words or less. 


Tie-in with a local newspaper or television station with special em- 
phasis placed on attracting entries from the schools of your town. 
You'll find that the American Legion, or any other patriotic organiza- 
tion, anxious to cooperate. Prizes will depend on your ingenuity and 
energy in promoting the contest, ranging from scholarships to cash 
awards and merchandise to guest tickets to see CIMARRON. 


DISC JOCKEY VOICE AUDITIONS 


A week before starting date of CIMARRON install a tape recorder 
in theatre lobby. Invite patrons to read a CIMARRON plug on the 
tape. An attendant notes name and address of speaker, and his po- 
sition on the tape. 


The message could be an advance plug . . . such as: 
‘| can’t wait to see CIMARRON opening at the___.....-..-..-..-.. 
Theatre next Wednesday.”’ 
or 
““CIMARRON has everything .. . 
color . . . and Glenn Ford!’’ 


romance, excitement, 


Everyone must read the same message over the tape. 


The following week the disc jockey plays five messages by five different 
people ... five each hour. 


If the speaker can identify his own voice over the radio he receives 
free tickets, a recording, or whatever prize is decided upon. 


NAME THE HISTORICAL EVENT 


A TV newspaper contest can be built around the great land rush 
scene from CIMARRON. 


Contest calls for the name of the event, date and place that inspired 
this scene from a ‘“‘forthcoming motion picture.’ 


The writer of the best letter—50 words or less—to receive an appro- 
priate prize. Runners-up get guest tickets. 
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METRO- ee Rages ingore MAYER presen ts 


ee Rages ingore FERBER'S 


MET RO-GOLOWYN 


EDWA FERBER'S Order Directly from 
oh NATIONAL 
FLAG AND 


DISPLAY CO. 
GLENN FORD - MARIA SCHELL 


ANNEBANTER* ARTHUR O'CONNELL GLENN a acres SCHELL 
ANNE BAXTER 
ARTHUR 0’CONNELL 


in CinemaScope ana METROCOLOR 
YU eas NE 


43 W. 21st STREET 
NEW YORK 10,N. Y. 


in CinemaScope ans METROCOLOR 


FLAG WALL BANNER 
one side—$47.50 ea. 
both sides—$75.00 ea. 


SATIN USHER’S BADGE 
40¢ each 


3-PC. FLUORESCENT SATIN STREAMER—$15.00 each 


The story of 
a man,a land 
and a love! 


GLENN FORD MARIA SCHELL 
ANNEBANTER- ARTHUR OCONNELL 


DELUXE SATIN SECTIONAL VALANCE—$1.50 per running ft. Min. order 10 ft. 


METRO-GOLDWYN-MAYER presents EDNA FERBER’S 


= Cus 


SEY 
"Wim | 


BUMPER STRIP—$1 each. Minimum Order 15 units 


NOW AT Sar nnn ae 
suonass eae 
THEATRE} ae 


The story of 
a man,a land 
and a love! 


“STUDIES IN THE MASS MEDIA" 


(Successor to “‘Photoplay Studies’’) 


Additional copies are available as follows: 


ee 


As most theatre managers are aware, Dr. William Lewin for many, many years produced 
on various pictures what we referred to as a ‘Study Guide.” 
for schools and resulted in much cooperation between the school systems in the country 
and the theatres. Now, ‘‘STUDIES IN THE MASS MEDIA”’ has replaced the Study Guide. 
It is produced on a much more restricted basis, there being only one issue per month. 
The April issue is on ‘““CIMARRON.”’ 


Produced under the guidance of the National Council of Teachers of English, this 
pamphlet is mailed to thousands of teachers around the country, at both the High School 
and College level. We feel that this can be a very big ‘‘Plus”’ in your campaign. 


This was an invaluable aid 


Subscriptions rates: $2.00 per year; class subscription (35 copies) $35.00 per year. 
Single copies 30c. In quantities of 50-99—15c; 100-999—10c; 1000 or more—S5c. 


Any correspondence should be addressed to: 


“STUDIES IN THE MASS MEDIA” 
Associated Publications, 825 Van Brunt Blvd., Kansas City 24, Mo. 


TIE-UP YOUR TOWN WITH TIE-UP STILLS FROM 


RIDING COSTUMES DRESSES AND HATS 


The stills shown 
here present ex- 
cellent opportu- 
nities for store 
tie-ups which 
can result in ads 
and window 


displays. 


Still No. C5520 Still No. 5321E 


MEN’S SPORTS JACKETS 


EVENING GOWNS 


Still No. 5198 
ORDER STILLS BY NUMBER FROM NATIONAL SCREEN 


Still No. 4747 


Still No. 5322E 


Still No. 4755E 


“CIMARRON"” 


HAIRSTYLES & JEWELRY SPORTSWEAR 


Phe story 
Of a pein, 
at beanie, 
no iove! 


presents EDNA FERBER’S 


| NA reneeR'S FERSER’S 


~inemaScape 


STYLE “A” 


The story of f gee ONE SHEETS 


j STYLE ‘'B”’ 
a man, a land qf) 


HERD 
BO OW PR 
MESES 
pisses 
ENA 
FERRERS 


RONA FERBER'S 


@ aor METROCS 


The story of a man, 

#@ land. a love, 

From Oho pages of the 
Pullizer Prize novelist 
Edaa Perhert 


| 6 SHEET = SHEET 


TERS and LOBBY CARDS 


ORDER ALL ACCESSORIES FROM YOUR LOCAL NATIONAL SCREEN SERVICE EXCHANGE. 


METRO-GOLOWYN-MAYER seons EDNA FERBER'S 
The story of 
pan. a land 
andl at love! 


14x 22 
recoreney ema MLE Sti ih WINDOW CARD 


GIN TORD- MA AS ae LN BANTER: ARTHUR O'CONNELL 


ASA 


the Poblters Prise mavstet 
takes Ferter’ 


The story 
of a man. 
Hiland and 


a One 


MESS. GOLOWYN- MAYER sesests EDNA FERBER' 


i CinemeaScape acMETROCOLOR 


GLENN FORD: * MARIA SCHELL: ANNE BAXTER: ARTHUR O'CONNELL 


_ ROSSTAMECTN MERCEDES MeCAMORIDGE 0 MORROW ROT CHITR CARLES HGR GY 
Oe 


em AIS el 
ae WAN MAN 


aN FORD: vat SCHELL: ANNE BAXTER: ARTHUR O'CONNELL 


RUSS TAMBLYN * MERCEDES McC AMBRIDGE... WORE AOR RETR CARS IGA ee TAS RD Re RR DRRERS ER UR 


. costo TO Ts LOBBY DISPLAY Chant 
INSERT CARD 22 x 28 CARD 


Printed in U.S.A. 


Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


